Sharing and managing knowledge on human Kansei obtained in several study fields are of growing significance to providing product's values focused on customers. However, few sufficiently-advanced technologies that realize such knowledge sharing and management have been established. One typical approach is to clarify and systematize concepts as an ontology. In the current study, we developed an ontology to describe correspondence of affective meaning spaces analyzed by semantic differential method. First, we collect literatures reveal the affective meaning evaluated through the five senses and their inter-modality. Second, we described the concepts on the basis of an ontology of color emotions. Then, we demonstrated and evaluated the usefulness of the ontology in a design situation. As a result, we confirmed that the ontology will serve as a useful reference and be of assistance to designers.

